SEAL YOUR SUCCESS
BECOME PART OF THE INGREDIENT BRANDING PROGRAM

THE INGREDIENT
BRANDING PROGRAM —
AN INTRODUCTION
The name Swarovski is a synonym for the finest crystal
Swarovski has been recognized for its innovative excellence and its collaborations with topclass designers and brands across the globe. With a dazzling palette of inspiration
consisting of myriad colors, effects, shapes, and sizes, Swarovski crystals are produced
according to the pioneering and technically superior lead-free* Advanced Crystal standard.

Become part of the success story
Besides the extraordinary variety of sparkling loose crystals, Swarovski also offers
you another important business benefit: the Ingredient Branding program. It provides special
communication support to partners who have a consumer brand that exclusively uses
Swarovski crystals in their finished products.

Leverage the power of the Swarovski brand
This program has been specifically designed to cater to your business needs. Our aim is to
create even greater value for your customers, thereby increasing your business potential.
With its glamorous associations, inspired creativity, and rich emotion, the Ingredient Branding
program provides you with a proven way to profit from the prestige of the Swarovski brand.

*Crystal glass and all other materials containing 0.009 % lead or less.
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THREE REASONS
FOR BECOMING AN
INGREDIENT
BRANDING PARTNER

+67%

1

3

INCREASE YOUR PROFIT MARGINS
AND TURNOVER

RECEIVE EXCLUSIVE
COMMUNICATION SUPPORT
TO MARKET YOUR PRODUCTS

2

STRENGTHEN YOUR BRAND
AND BENEFIT FROM POSITIVE
ASSOCIATIONS

INCREASE YOUR PROFIT MARGINS AND TURNOVER

MAXIMIZE YOUR
BUSINESS POTENTIAL

Research shows that customers
are willing to pay more for products
with the Swarovski seal

Associating your name with a known and trusted global brand allows you to leverage your
customers’ preference for items embellished with Swarovski crystals, thereby enabling you to
achieve premium prices and drive up demand for your own products. Over the past few years,
we have carried out various studies whose results provide a pleasing testimony to the high
recognition factor enjoyed by Swarovski crystals:

+54%

44%	
75%	
83%

is the average price premium you can achieve on your
products by marking them with the Swarovski seal1

+33%

of women would be more tempted to buy an accessory
if the crystals were from Swarovski2
 f the consumers who generally like crystal find it important
o
that the crystal in a piece of jewelry is from Swarovski2

+67%

+24%
1	Study with 3,200 consumers (25–55yrs, female) in Germany, Italy, China, USA (May 2014).
Includes jewelry, apparel, digital and leather accessory products.
2	GFK online study with 3,283 consumers (16–65yrs, female) in Germany, Italy, France, China, UK (August 2012).
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WHETHER IT’S JEWELRY, FASHION, ACCESSORIES, OR ELECTRONICS, THE
SWAROVSKI SEAL INCREASES THE PRICE YOUR CUSTOMERS ARE WILLING TO PAY
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STRENGTHEN YOUR BRAND AND BENEFIT FROM POSITIVE ASSOCIATIONS

DIFFERENTIATE YOUR PRODUCT
FROM THE COMPETITON

HIGHLIGHT THE PREMIUM
QUALITY OF YOUR PRODUCTS

Swarovski crystals are a unique selling proposition that distinguishes your brand from those of
your competitors. Rated among the top luxury and fashion brands with an estimated brand value
of USD 5.2 billion, the Swarovski brand creates a distinctively different identity for your business,
signaling to your customers that your products are made with the finest-cut crystal, and are part
of the world of luxury and fashion.1

To signal the presence of genuine crystals from Swarovski, Ingredient Branding partners receive
an exclusive branding tool: the Swarovski seal. Its sophisticated design includes a hologram
effect, tracking number, and references to Swarovski’s long-standing heritage and market
leadership. This serves to highlight the premium nature of the ingredients used in your product
range, and creates an atmosphere of mastery and expertise around your brand.

89%
86%

 f women say that a product displaying
o
the Swarovski seal represents superior quality1
 f female consumers state that a product with
o
the seal looks premium1

Alexander McQueen
RTW Spring/Summer 2009

Design by Soda
with crystals from Swarovski

Graphic element ‘crown’
Ingredient Brand ‘Crystals from Swarovski®’
Hologram of Tyrolean mountains

Founder’s signature ‘Daniel Swarovski’
Year of foundation

Alpha-numeric number with tracking system

1	Study with 3,200 consumers (25–55yrs, female) in Germany, Italy, China, USA (May 2014).
1	European Brand Institute, Eurobrand 2013 – Austria – EUR 3.755 billion (EUR/USD 1.379)
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Includes jewelry, apparel, digital and leather accessory products.
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STRENGTHEN YOUR BRAND AND BENEFIT FROM POSITIVE ASSOCIATIONS

GIVE YOUR PRODUCTS AN
EXTRA TOUCH OF GLAMOUR

BUILD CONSUMER TRUST
AND CONFIDENCE IN YOUR
PRODUCTS

Swarovski has a long history of working with icons of the fashion world, such as Coco Chanel,
Elsa Schiaparelli, and Christian Dior. Today, Swarovski still continues to engage in influential
fashion activities with high-end brands and world-famous designers around the globe.
An enduring presence on red carpets and catwalks, Swarovski crystals give your products the
aura of luxury that comes from master craftsmanship and a passion for detail.

84%
88%

The Swarovski seal serves as a certificate of authenticity denoting the use of genuine
Swarovski crystals. Every seal has a unique identification number, which protects your products
from counterfeits, and enables your customers to establish its authenticity by verifying the
tracking number online. In this way, Swarovski strengthens legal protection around your brand,
at the same time as increasing your customers’ confidence when they are buying products
with crystals from Swarovski.

 f female consumers say that a product with
o
the Swarovski seal signals exclusivity1

87%
87%	

 f women state that a product with the seal
o
represents a touch of glamour1

 f female consumers say that a product accompanied
o
by the Swarovski seal is authentic1
of women trust a product shown with
the Swarovski seal1

Left:

GOC8 2530 RSTB 08UA
EZT8 2522 SWVM 03KO
RSOZ 39FG 0032 XESP
ZWP2 RJL3 92WX 6QDR
ABW1 ZZWW WZT0 OK1T
EZT8 2522 SWVM 03KO
ZWP2 RJL3 92WX 6QDR
RSOZ 39FG 0032 XESP
GOC8 2530 RSTB 08UA

Alexis Mabille Couture
Spring/Summer 2014
Right:
Alexandre Vauthier Couture
Spring/Summer 2013

1	Study with 3,200 consumers (25–55yrs, female) in Germany, Italy, China, USA (May 2014).
Includes jewelry, apparel, digital and leather accessory products.
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Set of 16-digit unique alpha-numeric codes

Code applied directly to

Seal tag or sticker with code applied

Online tool to verify validity of code,

for each Ingredient Branding partner

seal tag or seal sticker and linked

to Ingredient Branding partner’s finished

accessible to customers and consumers

to Ingredient Branding partner

products or packaging

at swarovski.com/crystals

1	Study with 3,200 consumers (25–55yrs, female) in Germany, Italy, China, USA (May 2014).
Includes jewelry, apparel, digital and leather accessory products.
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RECEIVE EXCLUSIVE COMMUNICATION SUPPORT TO MARKET YOUR PRODUCTS

PROFIT FROM EFFECTIVE
POINT-OF-SALE SOLUTIONS
A broad range of merchandising tools offered exclusively to Ingredient Branding partners puts
your brand in the spotlight at point-of-sale (POS), while also highlighting the use of genuine
crystals from Swarovski. This modular tool concept allows you to adapt POS material to suit
your needs and promote your products at events, as well as to retail in the most effective way.

CONNECT WITH YOUR TARGET
AUDIENCE THROUGH OUR
COMMUNICATION PLATFORMS
By integrating business partner brands with our highly effective communication platforms,
selected partners have the opportunity to generate greater awareness of their products.
Swarovski’s perceived place in the world of luxury and fashion, its presence in Vogue, Elle,
and Harper’s Bazaar, and its compelling online presence together add up to a highly effective
international communication platform. The result is an Ingredient Branding program that
showcases your product ranges and connects you with jewelry and fashion lovers all over the
world, allowing you to leverage this global awareness and build recognition of your products.

Swarovski seal logo block
next to pair of shoes by Ruthie Davis

RECEIVE EXCLUSIVE
MARKETING INSIGHTS
Having been at the forefront of the jewelry and fashion industry for more than a century,
Swarovski has accumulated a wealth of knowledge and experience in fashion, trends, and
factors that motivate the consumer to purchase. As an Ingredient Branding partner, you
will receive expert advice on the most effective way to communicate the use of Swarovski
crystals in your product.
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SEAL YOUR SUCCESS

HOW TO BECOME
AN INGREDIENT
BRANDING PARTNER
STEP 1
Fill in the submission form available on our website (swarovski.com/professional) and send
it to sp.branding@swarovski.com, or approach your local contact person at Swarovski.
STEP 2
After analyzing your request, our local sales office will get in touch to explain the conditions
of the program. The value that our branding program creates depends on the perceived
strength of our customers’ brands; this means that the type and level of access to our branding
and communication assets that is available to customers will differ accordingly.
STEP 3
When you have accepted the conditions of the program, Swarovski will issue an Ingredient
Branding contract. At this point, you will become part of the exclusive and valuable Swarovski
Ingredient Branding world.

Online platform for business customers
(swarovski.com/professional)

IMPRINT
Content is subject to change without notice. Errors and misprints excepted.
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Swarovski® is a registered trademark of Swarovski AG.
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